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False rumor, misinformation are important issues of public concern
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Interventions to correct misinformation does not change attitudes
Misinformation is “sticky”™ - consistency with attitudes, beliefs

Fact-checks from friends more likely to be worthy of consideration

h':i('C'?‘.’?(R!ﬂg intervention in an online conversation

", DrVeronica Anderson -
‘ e tacts cont# e Becry, change e tacts

Azeet Eraten

mw.

Chuck Pot

crical yeMD The wooly. poorly esearched ties have 3

Kindis of Tirgs £ nsten supposedy sad It an ¢

Fact-checkirg
' intervention

arcpes Cor Quoten e rate

W\  Response

Research Questions

Q1: Who snopes whom?
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Q2: Do snopes matter?

Q3: Where do snopes happen?
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Data and Methods

Fact-checking events
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Tweeting history

Social Network

Categorizing tweets

Terminology
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Fact-checked by “friend”
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Fact-checks by friends and strangers involve snopers and snopees with similar
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Snopes occur in highly polarized network context
Stranger snopes i between political camps <> “partisan sniping
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